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young expanding exciting 

 
confusion  



Everyone is a nutrition expert 

 16 mio nutritionists 

 Food is emotion 

  Discussion on food is getting tougher 

 Trust in traditional organisation and science is deceasing 

 More guru’s  



Netherlands 
Nutrition 

Centre 

New NL dietary 
guidelines  
(Nov 2015) 

New Wheel of Five 
(Q1 2016) 

Consumer 



The Netherlands Nutrition Centre 

 Independent foundation  

 Funded by the Ministries of Economic Affairs, Agriculture 

and Innovation and Health, Welfare and Sport  

 Independent information based on scientific consensus 

- Healthy 

- Safe 

- More sustainable 

 Direct to consumer & through intermediaries 

 PPPs: strict code of conduct for cooperation with 3rd parties  

 



Mission and vision 

 Mission: 

The Netherlands Nutrition Centre (Voedingscentrum) 

provides information on, and encourages consumers to make,  

healthier and more sustainable food choices. 

 

 Vision: 

 Authority on consumer information on food 

 Independent information based on scientific consensus 

 Stimulates behavioural change and availability of healthy 
choices 

 Integrated and comprehensive approach 

 Binding force: cooperation with stakeholders  

 

 



Then… 



And now.. 



 
Almost 75 year  
- from shortage to abundance- 
 
 1941: Voorlichtingsbureau van den Voedingsraed (VoVo) 

1st Wheel of Five (50ies) 

 Overweight (60 ies) 

 Sustainable food & weight loss diets  (70ies) 

Good food for small budget, hygiene (80ies) 

 Own responsibility (90ies) 

 In 2000 

merging VoVo, LIVO, Stichting Voeding Nederland en 

Stuurgroep Goede Voeding into Voedingscentrum 

 

 



75 year Nutrition Education in NL 
(2016) 
 

 

 

 

 

 

 

 

 

 

  Adding NL to  

‘What the World Eats’ 



Values of Netherlands Nutrition Centre 

 

 Reliable 

 Useful 

 Substantiated 

 Alert 

 Enjoyable/inspiring (“Smaakmakend”) 



The Netherlands Nutrition Centre has    
two long term ambitions (2025) 

 People are motivated and have the knowledge and skills to 

make healthy, safe and sustainable food choices 

 

 The environment is designed to make the prefered food 

choice an easy one. 



92% 

Important in 2015/16: 
 
Health Council 

New dietary guidelines (November 2015) 
 

Netherlands Nutriton Centre: 
Translation to new Wheel of Five (Q1 2016) 

 



Voeding Nederland 2012  
Van schijf tot piramide - Welk voorlichtingmodel werkt? 
 

1953 1980 

2004 1991 



What do we do? 
 
 
  BASIS:  

- informing consumers 

 

 PROGRAMMES: 

- Healthy through life cycle 

- Food quality 

 



 

1.6 mio printed 
materials 



Visits to voedingscentrum.nl 
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Apps in 2014 

Downloads   Android iOS   totaal  

 

Balansdag   69.110  71.772  140.882 

Mijn Eetmeter   196.991 269.464 466.455 

Slim Koken   85.433  107.307 192.740 

Gezond groeien  24.975  39.639  64.614 

Etikettenwijzer -  65.291  65.291 



5 science areas 
 

 Wheel of Five & recommendations 

 Food safety 

 Specific groups: from pregnancy to elderly  

 Specific requiremens: e.g. allergy, sport 

 Food intake and composition  
 

 

 

 

 



Voeding Nederland 2012  
Van schijf tot piramide - Welk voorlichtingmodel werkt? 
 

Scientific network in 4 domains 

Nutrition and Health 
 
• Expert-group FBDG 
 Prof. dr. F. Kok WUR 
 Prof. dr. R. Mensink MU 
 Prof. dr. J Seidell VU 
 Prof. dr. H Verhagen RIVM 
 Prof. dr. J Plat, MU 
 Prof. Dr . E. Feskens 
 Dr. A. Roodenburg, HAS 
 Dr. M. Ocke. RIVM 
 Dr. C. van Rossum, RIVM 
 Dr. C. Spaaij, GR 
 
• Healthier Canteens: VU 

Sustainable food choice 
 
• RUG  
• Uni Twente  
• Ecolife België  
• Planbureau vd Leefomgeving. 
• IVM Inst  Environm Studies (VU) 

Food Safety 
- NVWA/ BuRo 
- Rikilt 
- UU 
- EFSA 

 

Food-choice behaviour 
 
• Advisory cie Behaviour and 

Communication 
 Prof. dr. B. Fennis, RUG 
 Prof. dr. R. Holland, UVA.  
 Prof. dr. S. Kremers, UM 
 Prof. dr. D. de Ridder, UU 
 Prof. dr. I. Steenhuis, VU 
 Prof. dr. S Van den Putte, UVA. 
 Dr. E. de Vet, WUR. 
 Dr. R.J.Renes, HU 

 



Voeding Nederland 2012  
Van schijf tot piramide - Welk voorlichtingmodel werkt? 
 

Factsheets 

• Nutrition and Health 
 
• Gezonde basisvoeding met de Schijf van Vijf  
• Richtlijnen Voedselkeuze  
• Voeding en zwangerschap  
• Ouderen en voeding  
• Voedingskundige visie op afvaldiëten  
• Suppletieadviezen vitamines, mineralen en 

spoorelementen  
• Aanbevelingen voor vitamines, mineralen en 

spoorelementen  
• Richtlijnen Gezondere Kantines  

 
 

Sustainable food choice 
 
• Nieuwe eiwitbronnen als 

vleesvervangers  
• Voedselverspilling door consumenten  
• Duurzaam eten  

 

Food Safety 
 
• Bestrijdingsmiddelen en voeding  
• Antibioticaresistentie en voeding  
• Hygiëne en voedselinfecties  
• E-nummers  
• Adviezen nitraat en nitraatrijke groente  
• Cafeïne  

Food-choice behaviour 
 
• Invloed van de omgeving op 

eetgedrag  
 

www.voedingscentrum.nl/nl/pers/factsheets 



Our faces in the media 

   

 

Sustainability  
Corné van Dooren MSc 

Patricia Schutte                   Roy van der Ploeg 

Food safety 
Wieke van der Vossen MSc 

Gerda Feunekes PhD 

Health 
Astrid Postma-Smeets PhD 

SPOKESPERSONS  

EXPERTS   

DIRECTOR 

NNC: 4900 times in 
media (2014) 

vs 840 times in 2010 



What do we do? 
 
 
  BASIS:  

- informing consumers 

 

 PROGRAMMES: 

- Healthy through life cycle 

- Food quality 

 



Food safety 

 
 

 



 
Food Safety 
 



Recent campaign using UV light  





Online & Mobile Tools 

http://www.voedingscentrum.nl/nl/mijn-
boodschappen/boodschappenhulp-dierenwelzijn.aspx 

http://www.voedingscentrum.nl/nl/mijn-boodschappen/boodschappenhulp-dierenwelzijn.aspx
http://www.voedingscentrum.nl/nl/mijn-boodschappen/boodschappenhulp-dierenwelzijn.aspx


 



Food Chain & Missperceptions 
 

Aim: increase awareness and knowledge on food and food chain. 

Communication concept: De waarheid op tafel  

 



European Public Health Nutrition 
Alliance: started in 2014 

 Aim:  

 Create a network of European Nutrition Centres, comparable 

to the Netherlands Nutrition Centre. 

 Join forces to create a healthier living environment for Europe 

as a whole. 

 

 Status: 

 D,S,B,A,CH, NL 

 Meeting annually 

 Working with WHO to grow quicker   



What is driving consumers?  

How important are health & sustainability  



Health and sustainability are important- but not 
most important 
 
Q: What is important when doing grocery shopping? 

(n=1028, NL) 

Motivaction 2011 



Do we use ratio? 



Big part: subconscious behaviour 

Not motivated to 
think 

Unhealthy stimuli 
in environment 

Unhealthy 
choices 



Health and sustainability are special 
benefits 
 

now soon later ever? 
Temporal 

Social 

me 

mine 

us 

them 

other 

Taste 
Price 
Convenience 

Health 

Sustainability 

Source:  
Prof. van Trijp 
WUR (2015) 



Overall 

Price  Taste  Convenience  

Health  

Sustainability  



But, there is segmentation 

Price  

Taste  

Convenience  

Health  

Sustainability  



Price  
Taste  Convenience  

Health  

Sustainability  

Segmentation 



How stimulate sustainability/health?  
Take the bigger perspective into account  

Price  Taste  Convenience  

Health  

Sustainability  



Strategies to stimulate health 
/sustainability 



Strategies (1) 

Remove the dilemma 

 
 Sector initiatives for minimum standards 

 UTZ chocolate 

 Beter Leven 1*  

 Akkoord Productverbetering 



Strategies (2) 

Make the healthy choice the easy one 
 



Strategies (3)  

Bring benefits to HERE and NOW 

 

now soon later ever? 
Temporal 

“Sustainability” 

http://www.google.nl/url?sa=i&rct=j&q=plofkip&source=images&cd=&cad=rja&docid=n4JQkCX6SrChWM&tbnid=IMmatykjGzOJbM:&ved=0CAUQjRw&url=http://dieet.blog.nl/gezondheid/2012/06/11/waarom-liever-geen-plofkip&ei=Z_gpUdv6NMqp0QWIjoGoAg&bvm=bv.42768644,d.d2k&psig=AFQjCNHa0-BVgt7KfuEtjN_15FydmqjyqA&ust=1361791425366713


Integrate 
in recipes  





The “Eetmaatje” measuring cup 



Sell it through other benefits 

 

Strategies (4) 

MEAL BOXES 



Strategies (5) 

Consumer feedback on behaviour  
 Apps eg Eetmeter 

 

 



Strategies (6) 

Use social norm 
 

S 

T 



Conclusion Consumers  

 Health and sustainability are important benefits 

 But 

 Not most important ones 

 Rational intentions easily overruled in here and now 

 Not same importance for everyone (segmentation) 

 

 So – what to do? 

 Make the healthy choice the easy choice 

 Convert (or link to) specific desirable benefits 



New dietary guidelines for the 
Netherlands 

New approach! Food focus 

4 nov: release 

6 nov: NAV meeting 



1. CONTENT: Scientific basis of the Wheel of Five (FBDG) 

2014 2015 2016 

2. SHAPE: Visual model and communication Wheel of Five 

 1e concepts  concept testing 

Developing visual model, e-tools  & communication 

 concept testing 

communication 
concept 

 2nd concepts  fine-tuning visual model 
 and communication 

Experts (WUR, VU, MU, 
GR, RIVM, NAV)  

Evaluation current FBDG 

Scenarios  new  FBDG 

Public concepts  
scientific evaluations 

RGV 2015 

FBDG 2016 

Stakeholders 
(NVD, IKB, FNLI)  

model  reference 
diets 

Test calculations Final calculations 



Food based dietary guidelines 
 

Nutrition Centre 

Guidelines Healthy 
Diet 

 
Health Council 

Reference intakes 
 

Health Council 

Nutritional 
composition 

NEVO 

Wo5 or not-Wo5  

Amounts in a adequate diet 

Advice 

From guidelines to practice   

• Relation between food groups  and health  ( associations, causal) 
• Risk factors and diseases 
• Focus on food, not nutrients 

Reference 
diets  
RIVM 

2. Amounts 

1. Food groups 



Reference 
diets  
RIVM 

Amounts   
x age, gender, 

activity 

Food groups 
& nutrients 

Taking the diversity of food patterns into account 

Fitting a variety of  
food patterns, e.g. 

 
Dutch 

Age groups 
Migrants 

Vegetarian 
Low carb 

… 
… 
 
 



What is NEWS? 

 Everything that is not normal 

 Problems, incidents,  

 Emotions, personal stories 

 

 

 



What can scientists do? 

 

 Have the debate  

 Be careful where 

 

 Be ambassador of consensus 

 Put new findings in perspective of consensus 



Thank you 
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